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The sociological analysis framework for media is a methodology aimed at understanding the impact of
media on society and social relations. Sociological analysis focuses on studying how media influences
individuals and groups, and how ideas and behavioral patterns are shaped through media messages. This
framework covers several key areas, such as: 1. The role of media in shaping public opinion: How media
influences people's views and attitudes toward social and political issues. 2. Social and cultural impact:
Examining how media affects societal culture, customs, and traditions, and how it can either reinforce or
change social values. 3. Social classes: Studying the media's impact on different social classes and how it
reflects or reinforces social and economic inequalities. 4. Media messages and content: Analyzing how specific
messages are conveyed through media content, and identifying the ideologies and opinions being promoted. 5.
Technology and new media: Understanding how modern technologies and digital media impact social
dynamics and alter relationships between individuals and groups. 6. Psychological and behavioral effects:
Studying the effect of media on individuals' mental health and how media messages influence behaviors and
actions of individuals and groups. The goal of sociological analysis of media is to provide insights into how
media impacts society, helping to understand the reciprocal relationship between media and social audiences.

Le cadre d'analyse sociologique des médias est une méthodologie visant a comprendre I'impact des
médias sur la société et les relations sociales. L'analyse sociologique se concentre sur I'étude de la maniére
dont les médias influencent les individus et les groupes, et comment les idées et les comportements sont
faconneés a travers les messages médiatiques. Ce cadre couvre plusieurs domaines clés, tels que : 1. Le role des
médias dans la formation de l'opinion publique : Comment les médias influencent les opinions et les attitudes
des personnes a I'égard des questions sociales et politiques. 2. L'impact social et culturel : L'examen de la
maniere dont les médias affectent la culture sociale, les coutumes et les traditions, et comment ils peuvent
renforcer ou modifier les valeurs sociales. 3. Les classes sociales : L'étude de I'impact des médias sur les
différentes classes sociales et comment ils refletent ou renforcent les inégalités sociales et économiques. 4. Les
messages et contenus médiatiques : L'analyse de la maniére dont des messages spécifiques sont véhiculés a
travers le contenu médiatique et I'identification des idéologies et opinions qui sont diffusées. 5. La technologie
et les nouveaux médias : Comprendre comment les technologies modernes et les médias numériques
influencent les dynamiques sociales et modifient les relations entre les individus et les groupes. 6. Les effets
psychologiques et comportementaux : Etudier I'impact des médias sur la santé mentale des individus et
comment les messages médiatiques influencent les comportements et les actions des individus et des groupes.
L'objectif de I'analyse sociologique des médias est de fournir des perspectives sur la maniére dont les médias
influencent la société, en aidant a comprendre la relation réciproque entre les médias et les publics sociaux.
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I. Introduction to Sociological Analysis




"According to the sociology dictionary, the term
"sociological analysis" refers to the partitions of the
whole to its simple components versus the structure that
means the reconstruction of the parts in total units."
"Dablah Abdel-Hali asserts that sociological analysis
benefits a social researcher in knowing the social reality,
deciphering its symbols and codes and the rules that
govern the interactions of its members and different
systems. The researcher also provides analytical and
explanatory models and theoretical and methodological
approaches that give a true picture of what is happening
within society and thus contribute to the interpretation
of the behaviour and actions of individuals and the
motives that govern social action."

"The term "sociological analysis" also refers to the
model of theoretical guidance, which contains many
different perspectives. Among these are Marxist
perspectives, functional structural analysis and symbolic
interaction, each of which provides researchers with
specific orientations such as the identification of subjects
for their research.”

"The concept of sociology analysis is used to refer to the
application of science issues, including theories, concepts
and approaches to one of the social phenomena that are
the subject of the study of the social context and that are
the main units of sociological analysis in the first section:
basic systems or complex organizational units of society,
such as economics, family, industrial, political, etc.,
called microscopic analysis. In the second section, the
analysis units focus on whole communities, which are
taken by a unit of sociological analysis, the aim being to




explain how these communities have evolved and
changed over time, called microscopic analysis."

2_Sociological analysis perspectives:

These are the different ways in which sociologists
understand the social world and social phenomena, and
the general classification of perspectives includes a
number of types:

e The perspective of action: this view is that the building
of the social world is the result of a process in which the
individuals concerned are attributed to conduct and
attitudes. It is therefore individuals who create society.
The social theories that follow this perspective are the
theories of social action, the symbolic interactive and the
anthomithologic.

e Structural perspective: The social world has its own
existence independent of individuals whose behaviour is
constrained by external social forces. This perspective
suggests that it is society that creates the individual. The
structural perspective is divided into two types: the
perspective of reconciliation, and the view is that society
is compatible and compatible with the system based on
shared values. The dominant theory within the
perspective of reconciliation is the functional structural
theory. The perspective of conflict is that conflict is
natural, and that order is imposed by the strongest on
the weakest. The basic theories within this perspective
are Marxist, Viperian (in relation to Max Viper) and
female theories.

e The post-modern perspective is based on its rejection




of a single, decisive and holistic interpretation.

3 Sociological analysis levels:

.Lazarsfield P.F. Lazarsfeld divided <#He suggests b.
sociology into two sections under which the various
subjects dealt with in that science could fall:

1: Micro-sociology analysis: use theterm.............
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nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu

2. Micro-biological analysis: Macro-sociology, which
usually refers to studies on the social whole, as in the
study of stages of social development, social conflicts,
power structure, etc.

It must be pointed out that a sociological analysis can
take place either from macro-sociology; or from micro-
sociology, we cannot follow the definition of sociological
analysis of a macro-social or a holistic society in
particular without constantly referring to concepts and
principles that have been acquired through the outcome
of the imperatives and freedoms offered by micro-
sociological research; for if it is true that the micro-
sociological phenomenon should lead to the macro-
sociological compound in which it is integrated, then we
must also recognize that the study of the macro-social
world always and continuously refers to the micro-
sociological realities that make up the macro-
sociological society as a whole. This going and going
between the more accurate observational units and the
larger social groups is the natural and necessary course
of the social world, one of the most special features of




social science, and perhaps one of its greatest difficulties
at the same time, and there is no social science of
schizophrenia between micro-sociology and macro-
sociology, but rather overlap and integration of two
degrees of social reality and two levels of analysis.

Two scientists, Miller and Foram, state that there are
four levels of analysis in the organization study, ranging
from abstract to sensory, as follows:

1. To examine the relationship between regulation and
the community in general, i.e. to analyse the relationship
between regulation and its surrounding environment.

2. Study of the social pattern that characterizes the
organization as a whole. This study may require the
identification and interaction of formal and informal
forms or forms of organization.

3. Study the pattern of personal relations between
individuals within the various groups within the
organization.

4. Finally, individuals are examined as members within
the organization, exercising specific roles, and occupying
different centres.

The two scientists, Miller and Frum, prefer to start
studying social buildings or large units and then move to
smaller units; they prefer to start studying and analysing
social organization as a whole, and then to study
patterns of social interaction and interpersonal
relationships between workers within the organization.

4 Sociological analysis methods:




No single method of analysing social problems can be
relied upon. More than one method can be used to carry
out such analyses.

_ Quantitative analysis: analysis based on the use of
figures and statistics for the study of society, for
example; quantitative analysis can be done by looking at
people 's income, level of education or number of years
of schooling.

_ Qualitative analysis: The type that depends on
integration into society to be analysed by identifying
people and attitudes in detail, and then describing the
outcome in words, for example, a qualitative analysis
can be done by interviewing people about their
experiences in the workplace and the labour market.

5 Sociological analysis units:

The two American sociologists have revealed... Bali
F.Baali, M. M.Moore - After learning and codifying all
the definitions of sociology contained in 16 textbooks in
the General Sociology, published in the United States of
America in 20 (1951-1971) - eight basic topics of
sociology: social interaction, social relations, group
structure, social behaviour, social life, social processes,
sociocultural phenomena, and human beings in society.

6 _Sociological analysis requirements:

1. Consistency in analysis with intellectual
interrelationship and logical sequencing.

2. To move away from absolute provisions; because
social provisions are relative and social phenomena are




dynamic, the provisions that apply to the phenomenon
at this time may not apply to them shortly or in another
society.

3. Not to use construction terms in the analysis in such a
manner that the intended meaning is lost.

4. The researcher explicitly determines his ideological
position, which helps to gain the reader 's confidence in
the results of the study.

5. Thematic in the discussion of the results of the study,
and the researcher must separate what is personal from
what is relevant to the subject matter of the study.
7_Sociological analysis steps:

Identification of the social phenomenon

Set Subject

Identification of research objectives

Picking the right search method, data collection tools.
Gather the data on the subject.

Analysis and interpretation of the data according to the
theories chosen by the researcher

Results

o
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Sociology, social phenomenon and communication
phenomenon
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1 _Social phenomenon:

1. 1. Definition of the social phenomenon

The social phenomenon is defined as "the general behaviour
of the community's environment, derived from its criteria
resulting from the interaction of its members in their social
relations, which has power over its members, attracts them,
has relative provisions according to the age of development
and is determined by the extent to which it is widely accepted
and actually practised by the members of the group (Massim,
"Differences between qualitative and quantitative approaches
to social research.”

"The social phenomenon is defined as the product of the
influence of one person, community or group on another, and
it involves all forms of behaviour that occur among people,
whether physical or formal, and all social consent."

1. 2. Characteristics of the social phenomenon:

1. Social phenomena are considered to be magnificent facts
that can be observed in social life. They are models and
methods of thinking and humanitarian action.

2. The phenomenon exists outside the feeling of individuals, in
the sense that it is external things that require an objective
study, rather than an analysis of the individual ' s sense of
time and space.

3. The social phenomenon is a new aspect of human life, and




if, by virtue of its psychological nature, a human being feels,
feels, hurts, delights and fantasies and, by virtue of its
biological nature, eats, drinks and moves from one place to
another, then its new social nature obliges him to live in a
society and to deal with and live with its members, subject to
political, economic, educational and linguistic conditions...
Living in the community.

4. According to Dorcheim, social phenomena are a special
combination of action and reaction between one 's conscience
on the one hand and the collective mind on the other. They
are not made by one 's individual, but by society and its
creation and are inspired by the collective mind.

5. The social phenomenon has the advantage of being
interdependent and interrelated, interprets each other and
influences each other. It cannot be studied separately or
individually. The family is, for example, a social phenomenon
linked to economic and economic phenomena linked to
politics. So.

6. The social phenomenon is characterized by generality and
prevalence, i.e. the participation of most of the society.

7. The social phenomenon is historical, in the sense that itis a
precedent for individual existence.

8. It is characterized by reparation and coercion, and by force
majeure, which is why it can impose itself on an individual
who wants it or not.

9. The social phenomenon is complex, i.e. it cannot be traced
for one reason because it is due to multiple factors. Many
have erred when trying to interpret it by geographical,
political, economic, racial or psychological factors. For
example, the phenomenon of crime can be the result of a
combination of psychological, economic, educational,




religious and scientific causes. This complexity has been more
difficult to study than natural phenomena.

10. The social phenomenon is relative and changing in time
and space. Marriage, for example, varies in its forms over the
ages, and it varies from society to society in terms of the
number of husbands and wives and in terms of marriage
traditions...

11. The social phenomenon is acquired, and individuals are
raised within the family and society, from the exchange of
views and communication of their views, and from the
triumph of their wishes and will.

12. The social phenomenon has the advantage of being
attractive, a quality that Dorkaim has added to respond to his
opponents, who consider that the characterization of the
social phenomenon by reparation and obligation makes it
burdensome for people, because there is a stronger will than
their will to control them, and Durkaim states that the
obligation here has gravity and gravity of two kinds:

e Insensitive: because individuals get used to it, and once they
get used to something, it becomes easy for the individual, but
it's self-loving.

¢ Feelings: from time to time, on certain occasions, as in
celebrations, holidays, etc.

These are the most important characteristics of social
phenomena that have been studied by sociology and have
made it a field and field of study and research.

2 _Sociological phenomenon

Talking about the phenomenon of sociology means talking
about sociology that is synonymous with the concept of
sociology, "Virp's punch is one of the most important German
sociologists who have taken the approach of understanding.




Max Weber ' s sociology aimed at understanding and
interpreting the social act, with its causal interpretation by
linking it to impact and results.

Sociology with Alan Torin embodies itself as science, practice
and commitment as a "champional knowledge" with
distinction. It is a science of freedom from the mechanisms of
domination in all its readings and forms, "material and
moral,"” when the sociologist dismantles them and explains
them to social movements in order to move them towards
change with a view to acquiring history, because it is because
it is the act that determines the conditions and circumstances,
and it is impossible to study social movements without
socialization, because the cold objectivity of Alan Turin is very
much at odds with the heat of social movements.

Sociology or sociology is the science of society. Thus, it
examines social phenomena, realities and humanitarian
actions, in the light of various methodological approaches, in
order to understand, interpret and interpret them. This means
that sociology is concerned with the study of societal events
and phenomena, social processes, interactive relationships ...
the knowledge of the meeting is that of facts, phenomena,
events and social realities on the one hand. It examines
individuals ' actions, behaviour and behaviour in relation to
others, on the other hand, in a particular social interactive
context. On the other hand, social systems and institutions are
being studied.

It is noted that there are two dominant methods of sociology:
an objective scientific approach based on causal and scientific
interpretation, and a subjective, deliberate, ethical and




interpretive approach based on understanding, ... there are
two ways of dealing with social phenomena, either by
showing the established relationships between phenomena
and variables, or by understanding and interpreting the
societal dimension.

3 _Contactual phenomenon as a subject of sociology:

The concept of sociology and communication is essentially
linked to the relationship between sociology and
communication, where sociology is regarded as a branch of
general sociology, where sociology studies social phenomena,
and communication phenomena in the first place because
communication is a form of social interaction through sender
interaction and a future, where this is the final position of the
sender, where the author tries to influence people 's lives and
attitudes, attitudes, values, standards and behaviour patterns
(public opinion, patterns of thinking, building a social
perception of social life), which is why it is a social
phenomenon. This is confirmed by James Vander Xanden, who
said that sociology is primarily concerned with the social
connections that people have, so is the science that examines
relationships and linkages, or changes and resolves them,
from family, groups, religious sectors, gangs and major
organizations.

Social science also examines social processes such as
cooperation, competition, conflict, excellence, specialization,
education and compatibility, all of which are carried out
through the communication process and regulate all elements
of the communication process.




Society is characterized by the characteristic of social life. It
generates, mature and mature, and during these stages the
process of socialization is carried out through the
consolidation of culture, customs, traditions, values, ideas and
opinions. All of these processes are carried out with the help
of the communication process and its means. This is why
communication is necessary to understand the society ' s flow
and knowledge of the communication process, its
components, its objectives are necessary in the field of
sociology. ... Communication is one of the most important
factors that make a difference in society and makes it
impossible to study social phenomena without communication
because it is one of its engines and the basis of operations
among members of society, such as the development process.

This means that social science is the subject of a special
communication phenomenon, with the development of
communication and information at the level of means and
content, as well as the scope of the impact that has come with
what is known as globalization.

The mass media have been a tremendous and unprecedented
success as a means of promoting and disseminating a certain
reality of life that is more subjective than objective. That is
why the flood of material published by the mass media
requires each of us to sharpen our ability to receive and
absorb that information material, if they are not to fall victim
to the confusion between reality and the image of that reality
conveyed to them by the means of communication.

The beginnings of interest in the communication phenomenon
were the study of consumer tendencies about products and




goods, such as magazines, newspapers and cinemas, and even
about goods and products declared in newspapers and radio,
since advertising was an important source of funds for them.
The effects of mass media on the development of these
methods and the appearance of television have increased the
importance of studying the media content (information
message content) and the impact of the media on the public '
s opinion, particularly with regard to the expectations of the
election results. This has been done by studying the content of
the political information message and the effects it has on the
receiving public.

The research will then focus on comparative studies that
compare the different means of communication by identifying
the characteristics and characteristics of each method, its
strengths and advantages for the others, and the study of the
contact person as a late stage, even though the latter
represents the first link in the communication process. Social
studies will be further developed by focusing on all aspects of
the communication phenomenon and changing this
phenomenon with the technological and digital development
that societies have known to date.




4 Sociological analysis of communication and information
and its units:

4. 1. The difference between the concepts of communication
and information:

"Contact means the exchange of ideas, information and
opinions through speech, writing, image or other symbols. It is
also a joint process through which the sender and the future
share knowledge. Communication is a planned process aimed
at encouraging the public to adopt new attitudes and
behaviours with media objectives, addressing the heart and
mind of the human being, social goals and recreational
dimensions. Public information is a communication function as
defined by UNESCO studies. Communication is more
comprehensive and more general than public information.
Information is an integral part of communication and
performs one of its functions by transmitting information to
the individual or society through its various means, whether
audio, visual or reading. Information is also a form of
communication.

"Contact is the transmission of information from one party to
another, regardless of the response or lack thereof. Public
information is the body of communication.The meeter draws
it after the sender can communicate it to the meeter. Some
call this substance the underlying media. Thus, every transfer
of information involving secure information and real
information means that which actually reaches the meeter."

4. Sociological analysis of communication and information:
The knowledge of the communication meeting is concerned
with studying the communication process as a social
phenomenon that plays a major role in the cohesion of




society, through the social relations that it is based on.
Communication is one of the necessities of life without which
society cannot be built. It promotes the transmission of
information, ideas, attitudes and emotions between
individuals and groups through a symbolic building based on
language, which distinguishes it from information in that it
does not always need the technical framework and may
dispense with technical means such as telephones and others.
It is concerned with the scientific, descriptive and analytical
study of the mass media in terms of their presence in human
society, which is influential and influenced by it. It also focuses
on the use of a comparison in the investigation of the
difference between societies in relation to these methods.
Speaking of the psychological analysis of information and
communication, we are talking about the psychological
interpretation of the phenomenon of communication and
information through a series of interpreted theories, whether
they be general sociological theories or specialized
sociological theories.

_ Functional theories: This theory draws its general
intellectual origins from the opinions of a wide range of
traditional and contemporary sociologists who have appeared
particularly in capitalist societies, such as August Count, Emil
Dorcheim and Herbert Spencer, and many contemporary
American sociologists such as Talcott Parsons, Robert Mettron
and others. It has taken care of the systems as social models
with functions that contribute to the preservation of society.
Since the media carry out frequent and similar activities in the
social system, they contribute to the social balance of society,
thus becoming one of the essential components of
contemporary social construction. One of the most important




assumptions of this theory is that:

The media and communication media must essentially reflect
general ideological and cultural orientations, which are the
fundamental pillars of capitalist societies.

The means of communication have functional objectives from
their earliest stages of development. Its importance lies in
determining the interrelationships between mass
communication methods and systems and between other
systems and social patterns.

This theory presented a set of models known in
communication and information studies as functional models
or functional analysis models that focus on analysing the
general characteristics, functions and objectives of the mass
media, based on theoretical analysis on the one hand and
field studies on the other.

:: I was interested in researching the impact of the media on
the public ' s taste, considering it responsible for the stability
of the system as a whole, which may have a positive impact
and is said to be functional, and may have a negative impact,
which is said to have caused a job imbalance.

Conflict theory: This theory is rooted in the nature of the
emergence of a social conflict perspective, where conflict is
the most important social process. It has focused on the need
to adopt the concept of conflict as a basis for social change
and as the general essence of social life, as well as on the
analysis of media communication systems as one of the
intellectual and cultural means of production that plays
fundamental roles in shaping public awareness. Among the
subjects of concern are the competition between the media
for interests, conflict and controversy over the rights of the
media in the face of the right to respect for the privacy of




individuals and the right of the media to protect their sources
in exchange for the right of Governments to protect their
secrets in times of crisis and other issues relating to
information systems.

Symbolic interactive theory: The symbolic interactive theory is
one of the most important socio-psychological theories in the
field of communication and information study. The basic
elements and general ideas of this theory can be identified in:
The symbolic interaction reflects the process in which an
individual is in contact with individuals in order to achieve
their goals, which are based on a purely symbolic basis and
take different forms and images. Communication cannot take
place without agreeing on a common meaning for symbols in
the environment. This agreement entails a similarity of
responses among individuals, increasing their interaction by
increasing their communication expertise linked to the
perception and meaning of these symbols. Understanding the
symbol and defining the meaning is the mental
communication process through which individuals view things
and individuals in different communication positions. In this
context, symbolic operations are linked to humanitarian
communications.

The symbolic interaction is concerned with the nature of the
language and symbols in explaining the communication
process in its social context, where responses are determined
by the system of symbols and the meanings of different
attitudes and attitudes adopted by the individual. As these
symbols are similar, responses are similar in the process of
symbolic interaction, including the actual expression of social
communication.




Communication is itself a symbolic interaction and thus
constitutes symbolic behaviour produced to varying degrees
of criteria and values common to the elements of the
communication process. Hence the importance of symbolic
interactive theory in the study of communication through its
interest in the idea of social interaction and the use of
common meanings as a basis for individual interpretation of
what is happening in the ocean. Charles Coley emphasized
that individuals ' understanding and understanding of the
external environment depended on contact with its various
components.

Communication here serves as a guide by guiding the concepts
of self, role and attitude, all in a symbolic interactive context.
- The symbolic interaction focuses its attention on the
fundamental point that communication is a prerequisite for
social interaction. It is the individual ' s contact that
determines the way in which he interacts with the other.
Communication is a source of indirect experience and
highlights his role in guiding the individual, in familiarizing
him with his environment and in understanding his society.

Critic theory: This school ' s analysis was carried out in the
study of the media in the United States of America, Europe
and the Soviet Union, which was particularly linked to the
reality of these societies, since the information system and the
means of communication are only subsystems linked to the
public cultural system, which is the general knowledge and
ideological framework of society. Given the importance of the
means of communication and information, both in these
communities and elsewhere, the school ' s leaders stressed the




importance of such means as one of the most important
organizations in the information industry.

One of the most important assumptions of this theory is that:
:: The function of the media is to help those in power to exert
influence and act on the status quo, so their studies have been
critical of existing media conditions.

The content of the media promotes the concerns of dominant
groups in society and tends to be unbalanced in social
relations.

The need to analyse the symbolic meanings of the content
promoted by capital interests to attract the attention of the
working class.

The myth of the neutrality of American media studies funded
by business leaders to serve dominant cultures has been
exposed.

In general, it can be said that this trend has been instrumental
in clarifying the role of the media and communication in
building and strengthening cultures, especially in capitalist
societies, and how classes and stakeholders control and direct
the media to ensure their sustainability.

Social outlook theories: The media are an important source of
typical social expectations about the social organization of
certain groups in modern society. In other words, the content
of these instruments describes the norms, roles, ranks and
penalties of all types of groups known in contemporary social
life. Children can learn from these sources, the type of
behaviour and the role expected of them, as well as the
nature of the punishment or punishment that will be inflicted
on them.

On this basis, this theory is concerned with the factors of the
social development of the media, which are the result of the




image of consistent models of community life. Such models
specify what is expected of individuals when they belong to
the family or work group or go to places of worship and
others. It thus helps them to determine the expectations
expected of them before they actually contribute to the
community 's activity.

5 Societal research methods

The methods adopted in sociology, information and
communication are numerous and varied, the most important
of which are as follows:

1. Methodological approaches:

The qualitative approaches have been used in communication
and information psychology, especially since specialists in this
field have become increasingly interested in qualitative
approaches, because qualitative approaches use all types and
methods of social research such as: observation, interview,
research form, content analysis, case study, etc. The legacy of
sociology in general, and the psychology of communication
and information in particular, illustrate the extent to which
the methods are used to study the problem or phenomenon of
human communication, as well as public and media
communication, in accordance with modern understanding
and the evolution of the study of this problem.

Also read: Definition, methods and theories of political
sociology

2. Quantitative approaches:

Quantitative approaches are those that rely on the use of
numerical and statistical indicators to study and analyse social
phenomena in a way that is easy to understand and to
identify their problems and the factors that overlap them. In




the field of study and information and communication
research, the use of quantitative methods has increased under
the influence of a variety of reasons, including:

The number of mass and media media has increased and
become widespread worldwide, such as radio, newspapers,
television and the growing demand of the public.

The distribution and production of the information and
communication industry is widespread, requiring the use of
statistics in a distinctive and fundamental manner.

The use of quantitative and statistical methods helps us to
identify many manifestations, problems, interpretive
relationships and different means of communication. For
example, the world ' s largest newspapers are identified in
terms of their distribution and the number of readers
compared to other newspapers. It has also been able to
distinguish between the size of the public using a
communication medium and not the other. The examination
of the reasons for the public ' s willingness and reluctance to
use a method is based mainly on the use of quantitative
means of numerical statistics.

In general, the use of quantitative approaches and statistics
has greatly assisted in the development of communication
research and advertising centres.

6_Sociology units for communication and public information
Contact person

Media communication message, recipient or future
Communication facility

Refurbishment (directions, opinions, behaviours)

Social responsibility for communication

Social processes such as cooperation, conflict and competition
Social systems o
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1. Media content analysis techniques

1.1 Historical overview of content analysis

“There is no precise history of the beginnings of content
analysis, but it begins with Laswell Lasswe